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Global newspaper revenue

2012 - 2016
Audience

revenues
100000 »

$ 86 bn

80000 » —
0000 > Advertising

revenues

40000 » $ 68 bn
20000 »
O»

2012 2013 2014 2015 2016

Source: WPT Analysis, E&Y, Zenith, PwC Global Entertainment and Media Outlook: 2016-2020



Digital Journalism - Waves of Disruption
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ATTENTION is the OLD currency
TRUST is the NEW ONE




Total Facebook Engagements in the US
for Top 20 Election Stories

15 million »
MAIN STREAM NEWS

12 million »

9 million » 8.7 million
. 7.3 million
6 million »
FAKE NEWS
3 million »
Feb - April May - July Aug - Election Day

*Engagement refers to the total number of shares, reactions and comments for a piece of content on Facebook.
Source: Facebook data via BuzzSumo



English-language site

Africa
Check

Sorting fact from fiction Get a weekly dose of facts []

Reports ASS

Buhari & APC’s campaign promises:
Appraising 9 pledges 2 years on ‘ In this section

Two years ago Nigeria's President Muhammadu
Buhari and his All Progressive Congress
government assumed office on the back of
promises of change. Are they being met halfway
into the president’s tenure?

12:35 | 30th May 2017 (GMT)
E3 be the first to comment

Got a claim for us to
check?
'

Is there a claim that you would like us
investigate?

Are 70% of Kenyans who can work jobless?

Union chief mangles numbers /\ Has a politician, a business or union
leader, a health association or

Unemployment remains a challenge to most . V environmental group said something that

African governments. Kenya's no less, but debating N ) you suspect is untrue or misleading and

solutions should rest on accurate information. that should be challenged.

02:56 | 26th May 2017 (GMT) We cannot investigate every claim sent in
E= be the first to comment to us. But we will log all suggestions and
appreciate your help.

i dovlopmer oo | statistcs | unampoymet S



@ FactWire News Agency FX

ABOUT US

' “Residents of Hong Kong funded FactWire -- because they
¢ FactWire News Agency think good information is indispensable to survive as

8 r o citizens. They know that if they support quality, well-

' verified stories, they will know what is really going on, and
they will not be deceived with slanted or special-interest
driven information.”

March 4, 2016 - Global Investigative Journalism Network

“FactWire is being backed by the largest crowdfunding
campaign ever seen in Hong Kong, becoming the latest
player to emerge in the media industry in recent months."

Aug 21, 2015 - South China Morning Post




Traditional media shows steepest decline in trust

Percent trust in each source for general news and information

Search
engines

Social
media

2012 2013 2014 2015 2016 2017

Source : Edelman Trust Barometer 2017. 33,000 respondents total, 28 countries



2016
The inversion of influence

f
Influence 85% population

48 Trust index

t 12Pt Gap
A 1 5% gipulation

informed @0 Trust index
public

Authority
+
Influence

Mass
population

> 2015

Source : Edelman Trust Barometer 2017




2017
Trust gap widens
Mass population rejects “established authority”

Authority

Mass population has now
Influence influence and authority

I 15PtGap

Establishment left empty
handed

Source : Edelman Trust Barometer 2017
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Collaborations = scale

DElbe Lalibie [avenirt!ie® I’Echo
LE SOIR SUDPRESSE  GRENZECHO

Scale = control of
customer relationships



Global newspaper digital circulation revenues
2012/2016

+28%

4000 »

3000 »

2000 »

1000 »

2012 2013 2014 2015 2016

Source: PwC Global Entertainment & Media Outlook: 2016-2020



Snapshot of Digital Subscription success stories

Title Digital Only Subs % Subs that are pure digital
versus total daily circulation

NYT

The Times

Suddeutsche Zeitung
Aftenposten, regionals incl
Le Figaro

El Mundo

FT

WSJ

FAZ

Les Echos

The Economist

Boston Globe

Schwabishe Zeitung
Amedia (entire group 62 titles)
Sud Ouest

1,600,000 +
185,000 +
40,000 +
110,000 +
60,000

566,000 +
1,000,000 +
40,000 +
31,000 +
303,500 +
80,000 +
15,000 +
110,000 +
14000 +

69%
44%

13%
38%
20%

75%
50%
20%
33%

29%
10%
23%

6%

Source: WAN-IFRA Global Advisory



OUR
CONVERSATION
TODAY

COMMUNITY

"NEWS NEEDS TO BE A BUSINESS THAT BUILDS
VALUE FOR THE COMMUNITIES IT SERVES AND
SUSTAINS ITSELF AS A RESULT OF THAT VALUE”
- Jeff Jarvis




Global newspaper traditional revenue sources
2012/2017

CAGR - 2%
180,000 »
_167 i 164071 160754 157 552 154 191
— |
140,000 » _ Digital Circulation
Digital Advertising
100,000 » Print Advertising
Print Circulation
60,000 »
20,000 »
US$ million

at current prices

2012 2013 2014 2015 2016

Source: WPT Analysis, ZenithOptimedia and PwC Global Entertainment and Media Outlook: 2016-2020



Global newspaper digital revenues
2012/2017

CAGR + 16,5 %

18,000 »
14,000 »

. Digital Circulation

10,000 » . Digital Advertising
6,000 »

2,000 »

2012 2013 2014 2015 20716 2017 2018

Source: WPT Analysis, ZenithOptimedia and PwC Global Entertainment and Media Outlook: 2016-2020



Who pays for news, and why do people subscribe?

of adults pa of those who do
B not subscribe are

for news N R
news seekers

Coverage of a specific topicis the
No. 1 reason people start subscribing

26h 52Y%

for free might
begin to pay for it

of payers subscribe to
newspapers

53% of digital subscribers have never paid
for a print version of that outlet

Source: American Press Institute



3%

3%

2%

2%

1

ES

1

ES

0%

Younger generation is willing to pay

Age distribution for new subscription sales per project
Schibsted Norwegian subscription papers

Digital-only Week-end All-week

bl ||||||l|||i||ﬁ||m| .

17192123252729313335373941 43 45474951535557596163656769717375777981838587839193959799

Age of subscribers

Source: Schibsted Norway



30,000,000,000

25,000,000,000

20,000,000,000

15,000,000,000

10,000,000,000

5,000,000,000

direct

Loyalty vs. pageviews

. new user . return user . loyal user

search

social internal

Source : WAN-IFRA World Press Trends, Chartbeat



OUR
e ADVERTISING
TODAY

PUSH-BACK AGAINST AD TECH
& THE DUOPOLY

ILLUSTRATION HANNE BERKAAK, BYHANDS FOR TINIUS TRUST



Total Average Revenue by Platform

$1,400,000

$1,200,000

$1,000,000

$800,000

$600,000

$400,000

$200,000

$129,210 Other
$192,819

$482,788

Facebook

DCN Average
H1 2016, $, N=17 Publishers

Source: DCN Distributed Content Revenue Benchmark Report, January 2017



Winners of the attention economy
aggregate largest audiences & capture
most of ad revenue

89%

eir share in
ew ad spend

64%

combined share

Source: WAN-IFRA



Who else captures $ in digital ad ecosystem?

..................................................

Share of ad tech
e companies. 01%0

$0.12
$0.29

$0.15

$0.14
Advertiser Agency  Trading Desk DMP/ DSP Ad exchange SSP/ Publisher
Data provider Ad network

Source: AEMII — Future Media Lab / European Magazine Media Association 2016



+30%

GLOBAL
INCREASE

2%

ON MOBILE

Source : PageFair 2017 Ad Block Report




Ad Collaboration
Selling National Content at Scale

National Content

Intent ID
G buymedia.be
Ad sales based Ad sales based

on search on audience



Publishers are looking at new revenue sources

Total company revenue/income from non-traditional
media activities (content sales and advertising)

more than
70%

10% or less 11-20% 21-30% 31-40% 51-60% 41-50% 61-70%

- Next 12 months Next 5 years

Source: World News Media Outlook 2017 — Innovation Research Group, & WAN-IFRA



US Programmatic Digital Display Ad Spending
2015-2019

Programmatic digital display
ad spending in bilions

% of total digital
display ad spending

2015 2016 2017 2018 2019

Source: eMarketer, April 2017



Share of Native Ads
In US Display Digital Ad Revenue
2015-2021

2015E 2016E 2017E 2018E 2019E 2020E 2021E

Note: Display includes all banner, rich media, sponsorships and video ads
Source: Bl Intelligence estimates based on historical data from the Interactive Advertising Bureau and PricewaterhouseCoopers, and IHS



Seize the
opportunity to
build
business need
for trusted
journalism

In Summary

Focus on the
right metrics:
loyalty &
community

There are ad
opportunities for
publishers
in collaborations
and trusted
environments




-
—
—
—

WANE)IFRA | REPORT

/—-

World News
Media Outlook 201/

Executlve Summary

innovation
research
group

i \
I.ir I

(Q11) Map of respondents

Source:

World News Media Outlook 2017 - Innovation Research Group, & WAN-IFRA

4% 2% 2%

Top management
(responsible for both editorial and commercial)

Editorial manager

(Q2) Breakdown of respondents by job role
(e.g. Editorial Director, Editor-in-Chief)
Commercial manager

(e.g. Managing Director, Advertising Director)

. Other

Analyst or researcher
(e.g., academic, consultant)

Technology manager
(e.g. IT Manager)

Source:

World News Media Outlook 2017 - Innovation Research Group, & WAN-IFRA



Successful Organisations* consider
the following to be high priorities
over the next 5 years:

® >

=i 0 —

Events and Podcasting / Special Web TV /
conferences Streaming audio reports Video

*Successful Organisations are both reporting financial growth and are seen to be innovative by their executives.



Booming firms
(who report overall revenues up of more than 10%)
are more likely to invest In:

_O | o~
Paid-for Paid-for E-Commerce
content websites mobile phone

services



What is the Greatest Risk to your Company’s

Reluctance to innovate

New revenue / Business model
Competition / Business environment
Political instability

Consumers

Leadership

Google & Facebook

Future Success?

26%

15%

12%

8%

8%

|
[
I
s

D

5%

Source: World News Media Outlook 2017 — Innovation Research Group, & WAN-IFRA
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